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LIMITED ENGAGEMENT PROMOTION PLAN 
PRE-SELLING “THE GREATEST STORY EVER TOLD” 


GEORGE STEVENS 


Production 


THE 
GREATEST 
STORY 
EVER 
oS 


TECHNICOLO} 


LIMTTED 
ENGAGEMENT 
PROMOTION 
PLAN 
PRE-SELLS 
PLAYDATE 


The key to your playdate’s success is its ‘limited engagement’ and your best guarantee of sell- 


ing out depends on the planning and execution of an intensive across-the-board cam- 


paign stressing this fact. All advertising, publicity and promotion is geared to what amounts 


to a warning to audiences that they will miss out on something special if they don't act fast! 


You have one of the most widely honored and 
eagerly awaited motion pictures ever filmed. 
Make it the biggest event of the year in your 
area. Make it a social as well as entertainment 
event to be planned for, looked forward to and 
thoroughly experienced on all levels: emo- 
tional, intellectual... and spiritual. 


Start your campaign at least four weeks in ad- 
vance of your playdate . . . and never let up! 


limited engagement presentation policy. 

4. Follow up with feature stories and art. 
Scene mats and stills are all available from 
National Screen. For Sunday features, color is 
also available. 


5. Visit program directors and DJs at all 
broadcasting facilities in your area, including 
FM and campus radio as well as Educational 
and UHF television stations. Give them plenty 
of publicity conv for on-the-air chatter. both 


Group Endorsements and Group Sales 


This film has received tremendous support from fraternal, charit- 
able and religious organizations. By mobilizing the cooperation 
of the same type of local organizations, you can help pre-sell your 
special engagement by securing endorsement of it — and by arrang- 
ing for groups of their members to attend performances. 


Here is a sample of a letter you can mail on your theatre’s letter- 
head, as the first solicitation for group sales: 


Dear Mr. Smith: 

We are extremely pleased to announce that the George 
Stevens’ production of THE GREATEST STORY EVER 
TOLD will have a limited |... day engagement at the ........ 
Theatre on ........ (list all days and dates) ....... . There will be 
two performances daily at... and 


We must stress that this engagement will be at the... 
Theatre for .... days only and the picture will not be held 
over for any additional showings. 

You may be interested to learn that we are also setting 
up special performances for large groups as well as for 
school-age children. If your organization is interested in 
taking advantage of this opportunity for advance tickets, 
please call me at... and | will be happy to make the 
necessary arrangements. 

| have taken the liberty of enclosing a brochure that will 
familiarize you with the critical acclaim the film has received 
throughout the country. 

Yours truly, 
(Manager) 


For your guidance, the organizations that supported the film in our previous engagements are: 

Masonic Lodges, American Legion Posts, Trade & Business Associations, Knights of Pythias, Eastern Star Chapters, Elks Clubs, Moose 
Lodges, Boys Clubs, Labor Unions, WSCS Churches and Altar Societies, Heads of Protestant Churches — Catholic Churches, Lions 
Clubs, Odd Fellows, Kiwanis Clubs, Rotaries, Knights of Columbus Councils, Veterans of Foreign Wars, Girl Scout Councils, Boy Scout 
Councils, Private Schools, Principals of Public & Parochial Schools, Industrial Groups. 


A two-color brochure is available containing unanimous praise 
from newspapers, magazines, religious leaders and publications, 
leading columnists and personalities and distinguished film mak- 
ers, actors and actresses. 


This brochure is one of your most valuable tools. Be sure to include 
it with everything you plant and with every solicitation to organi- 
zations for group sales or endorsement. It speaks for itself. 


Order from: The Greatest Story Ever Told 
729 Seventh Avenue 
New York, N. Y. 


Consecutively 


Numbered 
Tickets 


Ilustrated at right is a sample. of the 
kind of ticket you will need for your 
special limited engagement. If you do 
not wish to print tickets locally, you 
may order them directly from the 
NATIONAL TICKET CO. by complet- 
ing the enclosed form. You have a 
choice of color — and can have as 
many color-changes as you wish (after- 
noon & evening; individual admittance 


or groups — etc. ) 


10 Page Quote and 


Endorsement Brochure 


Build ‘‘Quote Boards’’ From Quote Brochure 


This valuable brochure should also be used to build a display 
board of quotes to be placed in lobby and outside the theatre. These 
endorsements set your attraction completely apart from any pic- 
ture ever made, making it an entertainment requirement for every- 


one. 


Depending on the room available, have your sign-shop pull some 
of the reviews for display purposes around your theatre front and 
returns. Blow up entire paragraphs, photographically, for spot- 
ting in your lobby, in the auditorium, at your concessions, on 
staircases and wherever there is a wall or door. 


Trailer 


The brilliant, colorful trailer gives your audiences 
a suggestion of the rich magnificence of ““The Greatest 
Story Ever Told.” Its samplings of the drama, the 
acting and the breath-taking setting is sure to create 
a deep interest in seeing the entire film. Be certain 
to order it now, and start showing it weeks in advance 
of your playdate. 


Order your print from National Screen Exchange 


Live Radio Copy 


Let your radio-listening audiences know about the limited engage- 
ment attraction that is soon to play your theatre with a live, 10- 
second spot announcement along the following lines: 

Now! Here for a limited engagement of days only. "The 
Greatest Story Ever Told." Starts ........... SPIRe <caned Theatre. 
Order your tickets today! 


PAGE Ne 


rom O “ion cMa tenial AMUUUEUUAEADEAADETATAA ANU ERLEGA EAD VAANOANUGNES EAU TATA AA ENERO SENNA AENEAN 


Soundtrack Album and Single 


United Artists Records has issued both a soundtrack 
album and a 45 rpm single. Because of the “limited 
engagement” style of presenting your film, you will 
get more than the usual cooperation from stores and 
radio stations — which can concentrate their ex- 
posure of these records on a “limited engagement” 
— rather than being asked to extend their participa- 
tion over a longer period of time. 

THE ALBUM: 

You will get more display space for this album than 
most other movie soundtracks. Visually as well as 
musically it is a collectors’ item. On the cover is a 
magnificent four-color lithograph of Max von Sydow 
as Jesus on the cross. The back cover depicts a paint- 
ing of von Sydow as Christ. Inside is a two-page color 
photo, also from the film, showing Mary and Joseph 
enroute to Nazareth. Set against this panorama of 


Front Cover and Inside Spread of Soundtrack Album 


azure sky and smokey clouds, are the “liner” notes, designed to operate with you in setting window and point-of-sale displays . . . 
personalize the album for each person looking at it. and you should exhaust every means to give the album wide dis- 
These notes, and their full-color graphic representation, offer not tribution and exposure. You can help merchants create beautiful 
only a strong incentive to buy the album — but a lure to see the displays by supplying them with movie accessories, including the 
film as well. Promotion minded dealers will be anxious to co- 11 x 14 full-color stills in the three portfolios described below. 


THE SINGLE: 


Also on United Artists label is the 45 rpm single of the 
Title Theme, cut by Ferrante & Teicher, the nation’s best 
known and best-selling duo piano team. Their records 
continually sell in the millions and are guaranteed ex- 
tensive air-play. This rendition is both compelling and 
beautifully executed and is backed up by a full orchestra. 


ON-THE-AIR PLAY: 


The single will be easy to plant and popular with listen- 
ers. However, you cannot expect air-plays on the usual 
DJ shows for the album. Suggest to program directors 


Souvenir Book 
THE GREATEST STO 


This beautiful, four-color, 20-page souvenir book contains 
47 color photographs from the film. You have many souvenir 
books, but never one as beautifully conceived and designed 
as this... or as masterfully lithographed in color. Your 
audiences will treasure it. It will enhance your theatre’s image 
whenever patrons remember where they got it and where they 
saw THE GREATEST STORY EVER TOLD. And its advance 
circulation will help pre-sell your playdate! 


The book retails for $1.50 and exhibitor receives 30°, of 
the gross sales. All books will be shipped on a consignment 


basis pre-paid. Order from: Alsid Distributors, Inc. 
165 West 46 St., New York, N. Y. 
phone (212) Cl 7-1045 
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and DJs however, that they set aside a special time 
period of at least fifteen minutes to play portions 
of this extraordinarily beautiful album, setting up 
the slot with on-the-air promos earlier in the day. 
Both the opening track (Main Theme) and the 
closing one (‘‘Handel’s Messiah”) are appropri- 
ately inspirational and make for glorious listening. 
You will find FM stations particularly receptive to Pass 
playing-the entire album. Be sure you hand plant it ) a 
at every broadcasting outlet in your area, together 
with movie-material to provide the program’s host 
with on-the-air chatter-copy. 


Color Portfolios for Lobby Sale 


An exceptional collection of 11 x 14 full-color prints has been assembled 
and packaged in three portfolios, exactly as art-prints are offered by 
museums and art-study groups. They make an attractive set of mementos 
which should be offered for sale in the lobby along with the Souvenir Book 
described at left. There are 12 prints in each group, totalling 36 in all. 
They should also be displayed in your lobby in standard 11 x 14 frames. 
The sets retail at $1.00 for each portfolio and exhibitor receives 30% 
of the gross sales. All portfolios shipped on a consignment basis prepaid. 


Order from: Alsid Distributors, Inc. 
165 West 46 St., New York, N. Y. 
phone (212) Cl 7-1045 
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‘The Greatest Story Ever Told’ Represents ‘The Greatest Story Ever Told 
George Stevens Finest Film Achievement Opens for Limited Engagement 


SS 


eV— 


tre. 1t 1s a United Artists release. 
In doing so he made a pilgrimage 
to the Holy Land, studying the 
area and its people, visiting the 
sites referred to in Holy Scripture, 
talking with the present inhabitants 
of the territory and examining 
every inch of the soil on which 
Christ trod. His conclusion was a 
significant one: the Christ story 
could not be filmed in the Holy 
Land of today — because it is not 
the Holy Land of Christ’s time. 
That land is gone. It has been 
eroded by time, changed by the 
shifting atmospheric pressures of 
almost two thousand years. 
Where then, to visually recreate 
the landscape as it was at that 
time? Where to find the high 
panoramas, lush, verdant, vast land- 
scapes unmarred with modern TV 
antennas, telephone poles, houses, 
water towers and railroad tracks? 
Right here in the United States, 
decided Stevens. “The Greatest 


Story Ever Told” was filmed en- 
tirely in the American Southwest 
... in the still pristine grandeur of 
the mountains and deserts and 
forests that remain unspoiled. 
Three huge location sites in Utah’s 
Monument Valley, at Pyramid Lake 
in Nevada and in California’s 
Death Valley, were chosen on which 
to recreate the sacred sites identi- 
fied with Christ’s mission on earth, 
including Nazareth, Bethlehem, the 
Sea of Galilee, the Jordan River 
where He was baptized, the holy 
mountain from which he delivered 
the Beatitudes, the Via Dolorosa 
and Golgotha. The temples, court- 
yards and public buildings were 
constructed on 26 acres of a studio 
lot in Culver City, California. The 
result was a recreation of the at- 
mosphere of Christ’s time — a 
photographic mood in which to tell 
the greatest story with the greatest 
possible degree of authenticity. 
To this end, Stevens’ researchers 
studied the most up-to-date opinions 


expressed in 30 different editions 
of the Holy Bible. The six major 
translations of every word spoken 
by Jesus during His lifetime have 
been the subjects of years of com- 
parative study. Religious leaders 
of every leading faith have been 
consulted. Altogether, over 50,000 
volumes are known to have been 
written on the subject of Jesus and 
Christianity, and every effort has 
been made by the Stevens’ team 
to glean the true story of Christ 
from them. 

The result is a script written and 
rewritten by Stevens himself to- 
gether with James Lee Barrett, in 
creative association with noted 
Pulitzer Prize-winning writer and 
historian Carl Sandburg. Without 
altering any of the living words of 
Holy Scripture, it is vital, exciting 
and intensely moving theatre, tran- 
scribed into visual terms by a 
master moyviemaker dedicated to 


the most important project of his 
life. 


(General 


The George Stevens Production 
“The Greatest Story Ever Told,” 
acclaimed around the world as a 
brilliant motion picture achieve- 
ment, will play an exclusive 
day engagement at the .... Thea- 
tre, (list all days and dates). 

The Technicolor film will be 
presented direct from its highly 
successful advance price roadshow 
engagement. There will be two per- 
formances daily at 2:00 p.m. and 
8:00 p.m. Seats will be available at 
the theatre boxoffice and at (list 
away-from-theatre-box-offices) pri- 
or to opening for each performance, 
with guaranteed seating for every 
ticket buyer. 

“The Greatest Story Ever Told,” 
the story of Jesus, has been 
lauded as George Stevens’ master- 
piece and as a film that will inspire 
and thrill audiences for genera- 
tions to come. 


Advance) 


Starred in the motion picture are 
Max von Sydow, Michael Ander- 
son, Jr., Carroll Baker, Ina Balin, 
Pat Boone, Victor Buono, Richard 
Conte, Joanna Dunham, Jose Ferrer, 
Van Heflin, Charlton Heston, Mar- 
tin Landau, Angela Lansbury, Janet 
Margolin, David McCallum, Roddy 
McDowall, Dorothy McGuire, Sal 
Mineo, Nehemiah Persoff, Donald 
Pleasence, Sidney Poitier, Claude 
Rains, Gary Raymond, Telly Sava- 
las, Joseph Schildkraut, Paul Stew- 
art, John Wayne, Shelley Winters, 
Ed Wynn and Members Of The 
Inbal Dance Theatre of Israel. 

George Stevens produced and di- 
rected the film from the screenplay 
by James Lee Barrett and George 
Stevens in creative association with 
Carl Sandburg. “The Greatest Story 
Ever Told” was filmed in Ultra 
Panavision and Technicolor with 
music by Alfred Newman. 


"Max von Sydow Biography — 


From Theatrical Family 


George Stevens, the distinguished motion picture producer and 
director, is a scion of a noted theatrical family. His maternal grand- 
mother, Georgia Woodthorpe, was an actress, who at the age of 
18, played Ophelia to Edwin Booth’s Hamlet. His parents were 
Landers Stevens and Georgia Cooper Stevens, popular San Fran- 
cisco stage personalities. His uncle, Ashton Stevens, was the noted 
drama critic for the Hearst newspapers. 

Stevens, who produced and directed “The Greatest Story Ever 
Told,” which starts a limited engagement of ...... dayseab theses 
......, made his debut at the age of five at the Alcazar 


Theatre on 


Theatre, San Francisco, where he appeared with Nance O’Neil in 


“Sappho.” 


Still GS-121 


Technicolor is a United Artists release. Starting 
.. day limited engagement at the 


playa.. 


Mat 2A 
Max von Sydow as Jesus in “The Greatest Story Ever Told.” 
The George Stevens Production presented in Ultra Panavision and 


it will 
Theatre. 


ee at ret et at fa, 


Still GS-92 Mat 1B 
In “The Greatest Story Ever 
Told,” Max von Sydow plays 
Jesus. The George Stevens Pro- 
duction is presented in Ultra 
Panavision and Technicolor thru 
United Artists release. 


Still GS-006C 
Dorothy McGuire as Mary the 
Mother in the George Stevens 
Production “‘The Greatest Story 
Ever Told,” presented in Ultra 


Mat 1C 


Panavision and Technicolor 
thru United Artists release will 
play a limited engagement of 

.. days at the ..... Theatre. 


Still GS-148 Mat 1A 
“The Greatest Story Ever Told,” 
a George Stevens Production 
presented in Ultra Panavision 
and Technicolor thru United 
Artists release will open for a 
limited engagement of ... days 
at the Theatre. 
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For Burlington...a distinguished event! 
EXCLUSIVE LIMITED ENGAGEMENT 


SEVEN 
DAYS ONLY 


Check this copy! 


Replace with: 


TWO WEEKS 
ONLY 

or longer run copy 
to coincide with 
your engagement. 


UINEALPO LL: 


STORY 
EVER 
TOLD 


Because of the anticipated 
heavy demand, we suggest you 
buy your admission tickets 
in advance to guarantee 
you a seat at the perform- 
ance of your choice. 


MAX VON SYDOW as Jesus 


‘leased by UNITED ARTISTS 
-KETS NOW! 


Mat 332 


75% 
100% 

Be ORES a 
UNITED ARTISTS 50% 
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*** Max von Sydow 
Michael Anderson, Jr. 
Carroll Baker 
Ina Balin 
Pat Boone 
Victor Buono 


Richard Conte 


Joanna Dunham 


David McCallum 


Jose Ferrer 

Van Heflin 
Charlton Heston 
Martin Landau 
Angela Lansbury 
Janet Margolin 


Roddy McDowall 
Dorothy McGuire 
Sal Mineo 
Nehemiah Persoff 
Donald Pleasence 
Sidney Poitier 

Ed Wynn 

with Members Of The Inbal Dance Theatre of Israel 


Screenplay by 


JAMES LEE BARRETT and GEORGE STEVENS 


Produced and Directed by 
GEORGE STEVENS 


In Creative Association With 
CARL SANDBURG# 
Music 
ALFRED NEWMAN 
Filmed in ULTRA PANAVISION® 
TECHNICOLOR® 


Claude Rains 
Gary Raymond 
Telly Savalas 
Joseph Schildkraut 
Paul Stewart 

John Wayne 
Shelley Winters 


25% 


25% 


25% 


25% 
25% 
25% 


* Name must be same style, color and design of title and 75% of 
size of title. 
*** AU actors’ names shall be in alphabetical order except that Max von 
Sydow shall be first. All names in same size and style of type as each 
other. Size of actors’ names in relation to title is optional, Not re- 


quired in ads less than 8 column inches, 


need not be included in ads less than 4 column inches. 
# This credit may not be placed in any ad in such position as to be 
related in any sense to the writing credit. 


except Max von Sydow, who 


. 
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Be sure to replace this line 
with name of your town. 


is Be sure to replace this line with name 


your toy 


Check this copy! Repl i 
! Place with TW 
WEEKS ONLY or longer run copy to c 


incide with your engagemen 


—— 
IMPORTANT 


All ad mats DO NOT INCLUDE copy 
for town, length of engagement or 
show times. BE SURE to include this 
information by having newspaper set 
correct copy, following these ads for 
Position, style and size of type. | 


Order Ad Mats from National Screen 


GEORGE STEVENS EXCLUSIVE 


Production LIMITED ENGAGEMENT 


ey cena SEVEN DAYS ONLY 


STORY 2 SHOWS DAILY 2 pm 
EVER 
TOLD 


TECHNICOLOR ‘neieosec by UNITED ARTISTS 


2 Cols. x 28 Lines—56 Lines (4 Inches} 


For Burlington...a distinguished event! 


& 8 PM 


Mat 232 


4 Be sure to replace this line with name of your town. 


Check this copy! Replace with: TWO WEEKS ONLY 


or longer run copy to coincide with your engagement. 


c Be sure to replace with your feature times. 
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ONE WEEK IN ADVANCE 


EXCLUSIVE 
LIMITED ENGAGEMENT 
SEVEN DAYS ONLY 


2 SHOWS DAILY 2PM & 8PM 


GEORGE STEVENS 


Production 


THE 
GREATEST 
STORY 
EVER 
TOLD 


Because of the anticipated 
heavy demand, we suggest you 
buy your admission tickets in 
advance to guarantee you a 
seat at the performance of 
your choice. 


Sb 
| = eo 
REMEMBER 
| TECHNICOLOR’ 7 DAYS ONLY 


BUY TICKETS NOW! 


| UNITED ARTISTS 


Mat 233 


THURSDAY—OPENING DAY 


For Burlington...a distinguished event! 
EXCLUSIVE LIMITED ENGAGEMENT 


The 


SEVEN GEORGE STEVENS Two 


Production 


DAYS ONLY THE ees 
GREATEST | 
STORY 
EVER 
TOLD 


Because of the anticipated 
heavy demand, we suggest you 
buy your admission tickets 
in advance to guarantee 
you a Seat at the perform- 
ance of your choice. 


MAX VON SYDOW as Jesus 


DOROTHY McGUIRE as Mary 


TECHNICOLOR" reieasea by UNITED ARTISTS 
REMEMBER —7 DAYS ONLY + BUY TICKETS NOW! 


[AN HEFLIN as Bar Amand 


All advertising material in this pressbook, as 
np well as all other newspaper and publicity ma- 
terial, has been approved under the MPAA Ad- 
vertising Code as a self-regulatory procedure 
of the Motion Picture Association of America. 
All inquiries on this procedure, which is voluntarily sub- 
scribed to by the major motion picture companies, may be 
addressed to: Advertising Code Administrator, Motion Pic- 
ture Association of America, 522 5th Ave., N. Y. 36, N. Y. 


Mat 332 
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MONDAY BEFORE OPENING 


GEORGE STEVENS 


® 


TECHNICOLOR feteases by 


Mat 232 


[; mportant: 


If your playdate is a two-week booking, start 
advertising schedule with seven day campaign 
and, on Thursday, repeat ad #332 and then 
continue ad #232 for the remainder of the 


week. 


If in some instances, this is a three week book- 
ing, repeat the second week campaign. 

Never use the term “held-over,” as this would 
defeat the limited engagement concept. 


For Burlington...a distinguished event! 


LIMITED ENGAGEMENT 


pees! See SEVEN DAYS ONLY 


2 SHOWS DAILY 2 pm & 8 PM 


WEDNESDAY 


EXCLUSIVE 


LIMITED 
SEVEN 


POOUEUOCEAUTAN TEA OON TOA ETT TAA EAA TITTLE CO ELLE LODPOE LOO LLU UU POPLOLLCe LOE LoD 


BEFORE OPENING 


EXCLUSIVE 


ENGAGEMENT 
DAYS ONLY 


2 SHOWS DAILY 2PM & 8PM 


GEORGE STEVENS 


B 


roduction 


THE 
GREATEST 
STORY 
EVER 
TOLD 


ecause of the anticipated 


heavy demand, we suggest you 
buy your admission tickets in 
advance to guarantee you a 
seat at the performance of 
your choice. 


TECHNICOLOR® 


eleased by 


R 
UNITED ARTISTS 


vo ‘_— ‘oe a 

REMEMBER 

7 DAYS ONLY 
BUY TICKETS NOW! 


E.. Woat ys th ee 


Mat 233 


FRIDAY--SATURDAY—SUNDAY 
MONDAY--TUESDA Y—WEDNESDAY 


For Burlington...a distinguished event! 


GEORGE STEVENS EXCLUSIVE 
Production LIMITED ENGAGEMENT 


pes! eee SEVEN DAYS ONLY 


STORY 2 SHOWS DAILY 2 pm & 8 PM 
EVER 
TOLD 


TECHNICOLOR ‘reieasea by UNITED ARTISTS 


Mat 232 


TTL LU LOLOL LULL 
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“PosterS and cAccessoriés 


GEORGE STEVENS - 


| ATE yr ‘STORY 
EVER TOLD 


TECHNICOLOR’ 


24 SHEET 


SHEET 


ALSO AVAILABLE: 
Window Card 
14 x 36 Insert Card 
22 x 28 Lobby Card 
30 x 40 Display Piece 
40 x 60 Display Piece 


Set of 8—11 x 14’s 


NOTE: Snipe playing time 
credits in space underneath 
headline on 1 Sheet, 3 Sheet 
and Window Card. 


Order All Accessories 


From National Screen 


3. SHEET 


© 1965, United Artists Corporation. 


The Cast 


PASS Mor OM oo pss at as Jesus 
Bpothy I Cente sno a conccg incon Mary 
ec sta 2 2 || a SOR MID ei ese ME Joseph 
Chariton’ Heston. .-260.0.55.oo000. John the Baptist 
Michael Anderson, Jr. ....0.0.00.0000... James the Younger 
Rover fae) ee Simon the Zealot 
Beatle POTNOUI ooh oe eaten Andrew 
Wer OREO io John 
ge ee a ot am i Thaddaeus 
Pree ser ISON 55 ep oa ccs cvg cones Philip 
any Wien ico is ge Nathanael! 
David TAC AINGN oo. csers ccs disxsterrciens Judas Iscariot 
Rey WAC OWINE soc. soy clinch logieswteiredees Matthew 
Soa Fee hg eat soo cc cose Peter 
Tom Reese ....... Fe cst opts doniaahe Thomas 
David “Sieiter 5 3. sean: James the Elder 
lasek aid carn Martha of Bethany 
Janet PASEQGIN Foo .cc.acksieay becasue Mary of Bethany 
Wiieheplmioan a ec ees Lazarus 
BigP IIBY Sec. S coscscoeterses scasescci ane Simon of Cyrene 
Joanna DUNMARY «.6icn. ices ss. Mary Magdalene 
BP ree RG a i ae aoe ce oat ee Fe Te Veronica 
PaPEGONG 3.33 2ssc eee ad. Young Man at the Tomb 
Dan et gases se tan dazonciseass Bar Amand 
ES RE Cro = 52 yea ae Uriah 
Shelley Winters 00.00.0000... Woman of No Name 
oe Mg 2c Cae ee utr eee ta es er Old Aram 
BT alee teas ies 2 ee The Centurion 
Re a oh cinch acs vothe caenssvonek Pontius Pilate 
PSOE OSOUNY csc isec oe Uotandencn cede teiacs cans Claudia 
DORI AOE oo eile hecccladescsigstectecues cvs Pilate's Aide 
Pate rs rts Pode oaks avs asta Questor 
PIRPOL a ATONO o.oo eis -Lwilesciow General Varus 
Wish Lane 5c conn ee ev sestecs Caiaphas 
PIGhOMIpneReIsOlt oc. ene Bedi mecnuas Shemiah 
UOSOpN oO MNORrGUE 22.55 Be Sinccdes sce -0ds. Nicodemus 
WAN ON a ie ee ea Gp incnns gs Sorak 
Rebert BUSI 206. or ete ie ge Emissary 
John Grawtardace ashe Se Alexander 
Russell Sanneon: <0... sci5.2.ceicissise, aetna eran Scribe 
John Lupton .......... Ree ee Speaker of Capernaum 
Abraneny Sotaer. 28.03. cicci Joseph of Arimathaea 
Chet Stratton \..5..- cc ee Hone mes Theophilus 
Ron. Whelanst: 234 RASS ee ee Annas 
Osmania: Sis o.,:, ka ree ee .. Herod Antipas 
Clauce Iain occ b io. cies. 64 Herod the Great 
LE ot Cot <r a aOR ee RIOR lee rennet Aben 
RGGONO ACOSTA... Sic esse ceecccreetts Captain of Lancers 
Michael Ansara i600.0..5...00...08! Herod's Commander 
EM OC ca rnckssesbng hadgestinctinen Chuza 
al SCNT en ne ee Philip 
Role 5 Seis BRS eee at cre ok So RIE Archelaus 
Matin oeldes bse ee oe Herodias 
Donald Pleasence 2.000... The Dark Hermit 
IL So Sg I 9 Barabbas 
Be BEE ge cme seers RR re The Tormentor 
POS UN OMOIN bats oa en ee ae eae ae Dumah 
Cyst Dolevanite:. i) ccc cee eS oe Melchior 
Mork teat 3.5.5 oie ae Balthazar 


Prati: SUE 2s ce Gee ea ace Caspar 


Production Sta iff 


Produced and Directed by George Stevens 
Produced in Creative Association with....Carl Sandburg 
Precutive Producer ....221..22%40....., Frank |. Davis 
Associate Producers...0.0..0.0..0.000..... George Stevens, Jr. 


Antonio Vellani 
Music Composed and Conducted by ....Alfred Newman 


Screenplay by ..... James Lee Barrett, George Stevens 
seis Greated by if) ee David Hall 
Art Directors ............... Richard Day, William Creber 


Costumes Designed by ........... Vittorio Nino Novarese 

Screenplay based on. ‘the Books of the Old and New 
Testaments, Other Ancient Writings, The Book 
"The Greatest Story Ever Told" by Fulton Oursler 
and Writings by Henry Denker 


Plotographed ff viteieciecclsncen. Ultra Panavision® 
Directors of Photography ................ William C. Mellor 
Loyal Griggs 
Ne ee ite a re Technicolor® 
SUC. COM ORIT  k os cancakstecpiudesecsescncus Eliot Elisofon 
Choral Sypearien rete olan ah eee Ken Darby 
Set Decoration ............ Paul Ray Moyer, Fred MiéLean 
Norman Rockett 
Make-up Created by oo. Del Armstrong 
gl ges) 8&1 ep eke anette. neo Carmen Dirigo 
Supervising Film Editor 200.000.000.000... Harold F. Kress 
Film Editors ............ Argyle Nelson, Jr., Frank O'Neill 
Special Visual Effects... J. McMillan Johnson, Clarence 
Slifer, A. Arnold Gillespie, Robert R. Hoag 
POUNG oc eee Charles Wallace 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


